
NGWA is the leading groundwater industry trade association and professional society composed of water well  
contractors, scientists and engineers, manufacturers and suppliers, from around the globe. And our reach goes far 
beyond just our members. NGWA’s print publications, Web sites, and trade show/conferences offer you a myriad of 
ways to connect you with the customers you need to reach.

Water Well Journal —
Monthly trade publication with a BPA-audited circulation of 24,000-plus

•	Special bonus issues targeted to select market segments

Ground Water Monitoring & Remediation —
Quarterly publication reaching 7,000-plus working in the field of groundwater cleanup

Ground Water — 
Bimonthly peer-reviewed academic journal reaching 12,000-plus hydrogeologists

Buyers guide — 
Interactive resource available online 24 hours a day year-round; as an added bonus, hard copy reports will appear in:

•	March WWJ — comprehensive directory

•	May WWJ — targeted pumps directory

•	 July WWJ — targeted rigs directory

•	Summer GWMR — comprehensive directory

www.NGWA.org — 
Online home of NGWA viewed on average by 16,000 visitors from more than 100 countries monthly

www.waterwelljournal.com —  

The brand new online home of our trade publication, Water Well Journal

www.wellowner.org —
Public site designed for well owners viewed by more than 13,000 visitors monthly

E-publications Well Log and Newszine —
Semimonthly NGWA member newsletters

Sponsorship and exhibiting opportunities at:
•	NGWA Ground Water Expo and Annual Meeting, the industry’s leading annual event

•	NGWA Ground Water Summit, attended by hundreds of scientists, engineers, and thought leaders annually

•	Specialized regional trade shows, conferences, and more

Customized marketing packages tailored to meet your specific needs

www.ngwa.org/ 800 551.7379 (614 898.7791)	 3

Contact us today and start reaching your target audiences!

Overview
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Water Well Journal
The leading trade publication  
reaching your customers  
for more than 60 years!
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June 2011

The Down and Dirty
In the water well industry, understanding
OSHA’s Focus Four hazards is a must,
page 19
Also inside:

Naturally occurring asbestos, page 30

The Down and Dirty

June OFC_Layout 1  7/19/2011  8:43 AM  Page 1
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March 2011

National Ground Water Awareness Week is March 6-12.
Participate in your community, page 16.

Mitigating a Pesky Metal
Lead affects those who work 
in the groundwater industry, page 21
Also inside:

2011 Buyers Guide, page 56

Mar OFC_Layout 1  7/19/2011  8:45 AM  Page 1

®®

A PUBLICATION OF THE NATIONAL GROUND WATER ASSOCIATION

JO
UR

N
AL

A PUBLICATION OF THE NATIONAL GROUND WATER ASSOCIATION

JO
UR

N
AL

The 21st Century 
Contractor
The 21st Century 
Contractor
As the industry has evolved, so too 
has today’s contractor, page 13
Also inside:

Haiti: One Year Later, page 17
Aquifer storage and recovery, page 22 

January 2011

Make your 2011 NGWA Washington Fly-in plans today, page 11

Jan OFC_Layout 1  7/19/2011  8:47 AM  Page 1

Make sure your products and services are found in the  
publication where your customers look to find the  
most up-to-date information they need to do their jobs.  
Topics covered in WWJ include:

•	 Drilling and pump installation

•	 Rig maintenance

•	 Well rehabilitation

•	 Water quality and treatment

•	 On-the-job safety

•	 Geothermal drilling and installation

•	 Water systems management

•	 New technology, products, and services

•	 The nitty-gritty of day-to-day business operations  
ranging from human resources to legal issues.

Readership survey results  
in recent years show that:
•	90% find the relevance of the content  

in WWJ to their work is good to excellent

•	93% say the accuracy/credibility of 
articles in WWJ is good to excellent

•	94% rate their overall satisfaction level 
with WWJ as good to excellent.

WWJ reaches 24,000-plus monthly

BPA-verified circulation

■ Groundwater contractor 

■ Supplier/wholesaler

■ Manufacturing sales personnel 

■ Manufacturer 

■ Manufacturers’ representatives 

■ Scientists and engineers 

■ Others allied to field
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Advertiser index
Included in every issue of WWJ, this no-added-cost-to-you index makes it easy for potential customers to locate your 
company and its products.

Reader service cards
Included in every issue of WWJ, this free service generates a monthly report sent to your inbox — an invaluable sales 
management tool!

Bonus distribution
Select issues of WWJ are distributed at national and international conventions, trade shows, conferences, and  
exhibitions. See the calendar on page 6 for some examples — contact us for the complete listing.

Featured products section 
WWJ offers a free test market for new products. Send us your releases for inclusion consideration. Please note that 
releases must reach us by the 15th of two months prior to the issue date, i.e., May 15 for the July issue. You may also 
request that the release appear in a specific issue. All product/literature releases that are selected to appear in WWJ are 
assigned a reader service card number so responses can be monitored.

Buyers guide
This interactive resource is available to Web site visitors 24 hours a day year-round. With just a few clicks of the mouse, 
viewers can drill down to find the products and services they need to do their jobs. As an added bonus to you, and 
WWJ subscribers, three separate hard copy reports will be generated from this online directory and appear in the  
following issues:

•	March WWJ — comprehensive directory

•	May WWJ — targeted pumps directory

•	 July WWJ — targeted rigs directory.

Bonus issues
WWJ offers special bonus issues every year targeted to select market segments. Please contact us for the details.

Regional sections
New this year will be four issues that feature contents specific to a region of the country.  
Contact us to find out how to reach a specific market.

New Web site!
While WWJ has always had an online presence on NGWA’s main Web site, now  
it has its own home — www.waterwelljournal.com! This new targeted Web site  
provides visitors with an online version of the magazine, increased in-depth  
coverage, breaking news, and more.

And it allows you to also reach an expanded customer base via banner ads!

See page 12 for more information on waterwelljournal.com.

Value-added advantages available with WWJ
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2012 WWJ Ad Planning Calendar
 
Issue/focus

Ad  
deadline

Mail  
date

 
Bonus distribution

January 
Well Maintenance 

November 22 January 1 Texas Ground Water Association  
    Annual Convention and Trade Show  
Pacific Northwest Ground Water Expo 

February
Ground Source Heat Pumps

December 30 February 1 Mountain States Ground Water 
    Association Expo

March
Annual Buyers Guide and  
Directory of Manufacturers
The most comprehensive guide in the industry! 
Display advertisers receive unlimited free listings 
and free listings on the Web site, www.waterwell 
journal.com. Our online buyers guide is searchable 
and the best in the industry! 

January 31 March 1 Michigan Ground Water Association  
    Annual Convention and Trade Show

New England Water Well Association Expo

Water Quality Association Annual Convention

April
Well Rehabilitation

February 29 April 1 NGWA Ground Water Summit, Garden Grove, California

May
Annual Pumps Issue  
Pump manufacturers get free listing in the pump 
buyers guide.

April 2 May 1 Florida Ground Water Association  
    Annual Convention and Trade Show 
NGWA Ground Water Summit, Garden Grove, California

June 
Safety

April 30 June 1 South Atlantic Well Drillers Jubilee

July 
Drilling Rigs/Tips/Techniques
Rig manufacturers get free listing in the annual new rig 
buyers guide.

 June 1 July 1

August 
Water Quality/Water Treatment

July 2 August 1

September 
Global Water

July 30 September 1

October  
2012 Ground Water Expo Issue: The most  
comprehensive guide to the industry’s biggest 
show by NGWA

August 31 October 1 2012 NGWA Ground Water Expo, Las Vegas, Nevada 
Ohio Water Well Association 
    Annual Convention and Trade Show
IGSHPA Technical Conference and Expo

November
Water Conservation  
and Green Technology

September 28 November 1 2012 NGWA Ground Water Expo, Las Vegas, Nevada 
California Groundwater Association  
    Convention and Trade Show

December
State of the Industry Report  
and Year In Review 

October 31 December 1 2012 NGWA Ground Water Expo, Las Vegas, Nevada

*Calendar subject to change. Call for updated bonus distribution calendar. We add to our list as shows are added through the year.
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Rates held from 2009 to help you!

Black and White Rates

 1x 3x 6x 12x

Full 2490 2370 2190 2040

1/2 (island) 1945 1730 1645 1450

1/2 1600 1450 1335 1185

1/3 1300 1220 1115 995

1/4 985 950 890 775

Frequency discounts may be earned in conjunction with Ground Water 
Monitoring & Remediation and Ground Water.

Color Rates (per page or less)

4-color process per page (1/2 page or larger)   $  900

4-color process per page (1/3 page or smaller) $  575

4-color process per spread    $1550

Matched, metallic process    $  515

Standard AAAA colors (red, green, blue, yellow)     $  360

5th color    $  515

Three-color ads are charged as four-color and must be produced as four-
color separations.

Covers
Price is for space only. For color rates, see color rate charges.
	 FC	 – not sold
	 IFC	 – contracted rate + 35%
	 IBC	 – contracted rate + 30%
	 BC	 – contracted rate + 45%
Four-color only for covers.

Spreads
For detailed spread information, contact the WWJ advertising  
department at 800 551.7379 (614 898.7791).

Guaranteed Position
Any guaranteed position — contract space rate plus 15%.  
To guarantee successive pages, space rate plus 10%.

Inserts
Contact your sales representative for details on availability.

All rates gross.

No charge for bleeds.

15% discount to recognized agencies.

Mechanical Requirements: Width by Depth

Full-Page	 Live:	 7.1259	 2 9.8759 

	 Trim:	 8.1259	 2 10.8759 

	 Bleed:	 8.3759	 2 11.1259

Two-Page Spread	 Live:	 15.259	 2 9.8759 

	 Trim:	 16.259	 2 10.8759 

	 Bleed:	 16.59	 2 11.1259

1/2-Page Horizontal		  7.1259	 2 4.8759 

Junior Page (1/2 Island)		  4.6949	 2 7.259 

1/3-Page Vertical		  2.2639	 2 9.8759 

1/3-Page Square		  4.6949	 2 4.759

1/4-Page Vertical		  3.4759	 2 4.759

1/4-Page Horizontal		  4.6949	 2 3.59

All fractional sizes are listed as nonbleed and should include a rule around.

Classified Advertising
A great, inexpensive way to supplement your display advertising!

Rates
Undisplayed (line) ads
$8 per line (approximately 35 characters per line). Minimum charge is four  
lines. No new equipment advertising accepted in undisplayed classified. 

Display ads
$60 per column inch. Minimum size: 1 column 2 19. Maximum size: 1 column  
2 59 or 2 columns 2 49, with the exception of “help wanted” ads. 

A 12-frequency discount for a display classified is offered at a cost of  
$49 per column inch. A six-time frequency discount is offered at a cost  
of $55 per column inch. A three-time frequency discount is offered at a  
cost of $58 per column inch. 

Add a color
Add a standard color to your display classified ad for $49 per insertion.  
Most colors are available. Call for details. 

Mechanicals
Columns measure 21⁄89 wide. We can design your ad for you.

Deadlines
First of month preceding publication (December 1 for January issue). 

All classified ads are posted on our Web site at www.waterwelljournal.org  
prior to the issue mail date, at no additional charge to the advertiser. 

Mechanical Requirements
Trim size: 8.1259 2 10.8759
Type page: 7.1259 2 9.8759
Bleed: 8.3759 2 11.1259 
Color rotations: black, blue, red, yellow
PROGRESSIVE PROOFS OR COLOR KEY 
REQUIRED.

Digital Requirements
See page 14 for specifications.

Binding  
Saddle-stitch.

Bleed
There is no charge for bleeds.
Single-page bleed negs 8.3759 2 
11.1259
Trims to 8.1259 2 10.8759
Type page is 7.1259 2 9.8759

2012
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Ground Water Monitoring 
& Remediation
The leading publication for groundwater 
monitoring and cleanup professionals  
for more than 30 years!

2012 GWMR Ad Planning Calendar
 
Issue

Ad  
deadline

Mail  
date

 
Bonus distribution

Winter (January–March) January 9 February 15 NGWA Ground Water Summit  
    Garden Grove, California 

Spring (April–June) April 9 May 15

Summer (July–September) 
Annual buyers guide

July 9 August 15 2012 NGWA Ground Water Expo 
   Las Vegas, Nevada

Fall (October–December) October 9 November 15 2012 NGWA Ground Water Expo 
   Las Vegas, Nevada
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For more than 15 years, groundwater modelers have relied on Visual MODFLOW Pro* to help solve
challenging groundwater supply management problems. With this latest release, modeling
professionals now have a complete range of GIS and spreadsheet tools for effectively developing the
model input and reporting the results in minutes, not hours.  

� Evaluate groundwater remediation scenarios
� Delineate wellhead protection areas for source water protection
� Optimize well pumping rates for effective irrigation
� Understand regional and local water balances, including lake-aquifer interactions

Visual MODFLOW Pro is fully integrated with Hydro GeoBuilder for conceptual model development.

Download a trial version or register for a webinar at www.swstechnology.com

Expand your models. Leverage the advanced GIS integration.

©Schlumberger *Mark of Schlumberger.

www.swstechnology.com
sws-info@slb.com

Visual MODFLOW Pro
Powerful. Intuitive. Easy to use.

NEW
RELEASE

Total-pages: Spine-width: Paper-type: 40# Advocate (974) Total-pages: 112 Spine-width: 3.97mm Paper-type: 40# Advocate (974)previous Current

Tide-Induced Air 
Pressure Fluctuations in 
a Coastal Unsaturated 
Zone: Effects of Thin 
Low-Permeability 
Pavements / p40

Accuracy of Flowmeters 
Measuring Horizontal 
Groundwater Flow in an 
Unconsolidated Aquifer 
Simulator / p48

A Case Study on 
the Evaluation and 
Implementation of 
Green and Sustainable 
Remediation Principles 
and Practices During a 
RCRA Corrective Action 
Cleanup / p63

Ground Water Sampling 
at ISCO Sites: Binary 
Mixtures of Volatile 
Organic Compounds 
and Persulfate / p72

Feasibility of Deep 
Nutrients Delivery 
into a Prince William 
Sound Beach for 
the Bioremediation 
of the Exxon Valdez 
Oil Spill / p80

Factors Influencing 
Variability in 
Groundwater Monitoring 
Data Sets / p92

®

SPRING 2011

Monitoring&Remediation
A National Ground Water Association Publication

Ground Water

gwmr_31-2Cover.indd   1 26/04/11   12:51 PM
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For more than 15 years, groundwater modelers have relied on Visual MODFLOW Pro* to help solve
challenging groundwater supply management problems. With this latest release, modeling
professionals now have a complete range of GIS and spreadsheet tools for effectively developing the
model input and reporting the results in minutes, not hours.  
� Evaluate groundwater remediation scenarios� Delineate wellhead protection areas for source water protection� Optimize well pumping rates for effective irrigation� Understand regional and local water balances, including lake-aquifer interactionsVisual MODFLOW Pro is fully integrated with Hydro GeoBuilder for conceptual model development.Download a trial version or register for a webinar at www.swstechnology.com

Expand your models. Leverage the advanced GIS integration.

©Schlumberger *Mark of Schlumberger.

www.swstechnology.com
sws-info@slb.com

Visual MODFLOW Pro
Powerful. Intuitive. Easy to use.

NEW
RELEASE

Total-pages: Spine-width: Paper-type: 40# Advocate (974)

Total-pages: 108 Spine-width: 3.97mm Paper-type: 40# Advocate (974)

previous

Current

Injection of Zero-Valent Iron into an Unconfined Aquifer Using Shear-Thinning Fluids / p45
Feasibility of High Pressure Injection of Chemicals into the Subsurface for the Bioremediation of the Exxon Valdez Oil / p54

Field Study of Enhanced TCE Reductive 
Dechlorination by a Full-Scale Whey PRB / p63

®

WINTER 2011 
wileyonlinelibrary.com/journal/gwmr

Monitoring&RemediationA National Ground Water Association Publication

Ground Water

gwmr_31-1Cover.indd   1

15/02/11   11:58 AM

Reach your target . . .
Consultants
Hydrogeologists
Hydrologists
Regulators
Academia
Environmental firms

Be certain your prod-
ucts and services 
are found in the 
publication where 
your customers look 
to find the most up-
to-date information 
they need to do their 
jobs. The editorial 
lineup in each issue 
provides a mix of:

•	 Peer-reviewed 
papers

•	 Project recaps
•	 EPA updates
•	 Industry news
•	 And more.

Advertiser index
Included in every issue of GWMR, this no-
added-cost-to-you index makes it easy for 
potential customers to locate your company 
and its products.

Bonus distribution
Select issues of GWMR are distributed at:

•	Key NGWA and industry events such as:

o	NGWA Ground Water Summit

o	NGWA Ground Water Expo.

•	Events around the world attended by  
personnel from Wiley-Blackwell Publishing, 
the company that publishes GWMR for 
NGWA.

Contact us for the complete listing.

Featured products section 
GWMR offers a free test market for new prod-
ucts. Send us your releases for inclusion consid-
eration. Please note that releases must reach us 
by the 15th of three months prior to the mail 
date, i.e., November 15 for the Winter issue, 
which mails February 15. You may also request 
that the release appear in a specific issue.

Buyers guide
This interactive resource is available to Web site 
visitors 24 hours a day year-round. With just a 
few clicks of the mouse, viewers can drill down 
to find the products and services they need to 
do their jobs. As an added bonus to you, and 
GWMR subscribers, a comprehensive hard copy 
report will be generated from this online direc-
tory and appear in the Summer issue.S

Value-added advantages available with GWMR
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Monitoring&RemediationGround Water

Rates held from 2009 to help you!

Color Rates (per page or less)

Standard   $  270

Matched, metallic, process $  400

4-color process per page $  850

4-color process per spread $1400

5th color    $  370

Three-color ads are charged as four-color and must be produced as four-color 
separations.

Mechanical Requirements
Trim size:  8.1259 2 10.8759

Type page: 79 2 109

Bleed size 8.31259 2 11.259

Color rotations: black, blue, red, 
yellow

PROGRESSIVE PROOFS OR  
COLOR KEY REQUIRED.

Digital Requirements
See page 14 for specifications.

Binding  
Perfect binding.

Bleed
There is no charge for bleeds.

Single-page bleed negs 8.31259 2 
11.259

Trims to 8.1259 2 10.8759

Type page is 79 2 109

Mechanical Requirements: Width by Depth

Full-Page	 Live:	 79	 2 109 

	 Trim:	 8.1259	 2 10.8759 

	 Bleed:	 8.31259	 2 11.259

2/3-Page Vertical		  4.56259	 2 109

1/2-Page Horizontal		  79	 2 4.8759 

1/3-Page Square		  4.56259	 2 4.759

1/4-Page Vertical		  3.4759	 2 4.8759

All fractional sizes are listed as nonbleed and should include a rule around.

Covers
Contracts for cover ads run for four consecutive issues  
and are noncancellable.
	 FC	 – not sold
	 IFC	 – contracted rate + 35%
	 IBC	 – contracted rate + 30%
	 BC	 – contracted rate + 45%
Four-color only for covers.

Spreads
For detailed spread information, contact the GWMR  
advertising department at 800 551.7379 (614 898.7791).

Guaranteed Position
Any guaranteed position — contract space rate plus 15%. 
To guarantee successive pages, space rate plus 10%.

Any guaranteed position within the first 32 pages must be 
full-page, 4-color.

Inserts
Contact your sales representative for details on availability.

All rates gross.
No charge for bleed.
15% discount to recognized agencies.

Professional Services Section
Firms may advertise their professional services in this special section  
at an outstanding value — $650 for four issues!

Ads must run in four consecutive issues and no agency discounts  
are allowed. No equipment advertising is accepted in this section.  
Any changes after the approved copy is run in one issue will be  
charged at $50.

Mechanicals
3.5” 2 2.5”

Black and white only.

Art produced by the publication free of charge, if desired. Other accepted 
formats: digital (see page 14 for guidelines), negatives, or positives.

For an even better value, purchase a combination deal and advertise 
your service in both GWMR and GW — ONLY $1200 for 10 issues!

Black and White Rates

GWMR 1x 4x 6x 12x

Full 2110 1600 1520 1380

2/3 1900 1450 1390 1255

1/2 1350 1045 990 900

1/3 955 755 715 655

Frequency discounts can be earned in conjunction with Water Well Journal 
and Ground Water.

2012
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Ground Water
The leading technical publication 
for groundwater hydrogeologists 
now in its 50th year!

Make your products and services available  
in the publication where your customers  
look to find the most up-to-date peer- 
reviewed papers covering topics such as:

•	Contaminant hydrogeology

•	Natural attenuation

•	Groundwater modeling.

Bonus distribution
Select issues of GW are made distributed at:

•	Key NGWA and industry events such as:

o	NGWA Ground Water Summit

o	NGWA Ground Water Expo.

•	 Events around the world attended by personnel from Wiley-
Blackwell Publishing, the company that publishes GW for NGWA.

Contact us for the complete listing.

Black and White Rates

GW 1x 3x 6x 12x

Full 2110 1600 1520 1380

1/2 1350 1045 990 900

1/4 955 755 715 655

Frequency discounts can be earned in conjunction with Water Well Journal 
and Ground Water Monitoring & Remediation.

Spreads
For detailed spread information, contact the GW advertising 
department at 800 551.7379 (614 898.7791).

Inserts
Contact your sales representative for details on availability.

All rates gross.
No charge for bleed.
15% discount to recognized agencies.

Mechanical Requirements: Width by Depth

Full-Page	 Live:	 7.59	 2 109 
	 Trim:	 8.259	 2 11.259 
	 Bleed:	 8.6259	 2 11.6259

1/2-Page Horizontal		  7.59	 2 4.759 
1/4-Page Vertical		  3.59	 2 4.759

All fractional sizes are listed as nonbleed and should include a rule around.

Binding  
Perfect binding.

Bleed
There is no charge for bleeds.

Single-page bleed negs 8.6259 2 11.6259

Trims to 8.259 2 11.259

Type page is 7.59 2 109

Mechanical Requirements
Trim size:  8.259 2 11.259

Type page: 7.59 2 109

Bleed size 8.6259 2 11.6259

Digital Requirements
See page 14 for specifications.

Professional Services Section
Firms may advertise their professional services in this special section at 
an outstanding value — $650 for six issues!

Ads must run in six consecutive issues and no agency discounts are allowed. 
No equipment advertising is accepted in this section. Any changes after the 
approved copy is run in one issue will be charged at $50.

Mechanicals
3.5” 2 2.5”

Black and white only.

Art produced by the publication free of charge, if desired. Other accepted 
formats: digital (see page 14 for guidelines), negatives, or positives.

For an even better value, purchase a combination deal and advertise 
your service in both GWMR and GW — ONLY $1200 for 10 issues!

Reaches 7,000-plus  
hydrogeologists every 
other month!

2012 GW Ad Planning Calendar
 
Issue

Ad  
deadline

Mail  
date

 
Bonus distribution

January-February November  
21

January  
5

NGWA Ground Water Summit  
    Garden Grove, California 

March-April February  
2

March  
5

NGWA Ground Water Summit  
    Garden Grove, California

May-June April 2 May  
4

July-August June 1 July  
5

September-October July 30 September  
3

2012 NGWA Ground Water Expo 
   Las Vegas, Nevada

November-December September  
28

November  
5

2012 NGWA Ground Water Expo 
   Las Vegas, Nevada

Rates held from 2009 to help you!

Classified Employment Advertising
Undisplayed classified advertising is also available at $12 per typeset line  
(approximately 8 words per line). You can add your company logo as well for $50.

Reach your  
target . . .

Consultants
Hydrogeologists
Hydrologists
Regulators
Academia
Environmental firms
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NGWA’s Web Sites

www.NGWA.org
The main Web site of the Association, NGWA.org is the gateway for both mem-
bers and nonmembers to access NGWA online. On average, NGWA.org receives:

•	10,250 unique visitors per month

•	16,000 visits per month from more than 100 countries

•	116,750 page views per month

•	4-plus minutes of viewing time per session.

Benefits of advertising on NGWA.org include:
•	Directing visitors to the landing page of your choice to expedite purchases

•	Reinforcing your brand recognition

•	Allowing for dynamic, time-sensitive promotion.

Buyers guide
This interactive resource is available for 
free to visitors 24 hours a day year-round! 
With just a few clicks of the mouse, viewers 
can drill down to find the products and 
services they need to do their jobs.

In addition, four separate hard copy 
reports will be generated from this online 
directory and appear in the following 
NGWA print publications:

•	March WWJ — comprehensive directory

•	May WWJ — targeted pumps directory

•	 July WWJ — targeted rigs directory

•	Summer GWMR — comprehensive 	
	 directory.

www.NGWA.org ad sizes: Width by Depth

Horizontal banner — 468 2 60 pixels

12 months $3500 — 6 months $1925 — 3 months $1050

1 spot available — 5 rotations

Located on sub pages of Web site

Half-wide skyscraper — 160 2 300 pixels

12 months $5000 — 6 months $2750 — 3 months $1500

2 spots available — 5 rotations

Located throughout the Web site

JPG or GIF accepted

Max file size 100 KB

*Online buyers guide Flash guidelines:
•	 Publish or export .SWF file for Flash Player 9 and ActionScript 2.0
•	 Bitmaps should have “smoothing enabled” for best presentation
•	 All fonts, images, and support animation files should be embedded within the file
•	 Do not use Flash stage color as background; create a bottom layer and draw a solid filled box
•	 Animation time limit is approximately 25 seconds (including multiple loops); a stop action is needed at the end of the animation
•	 Create a proper ActionScript 2.0 button as follows:
1.	 Symbol type needs to be “button”
2.	 Set action script code exactly as below:

on (press) {
     getURL(url, “_blank”);
}

NOTE: Do not type your intended URL in the code.
The purpose of setting up your Flash creative file like this is so that we can control the landing page. Please supply the URL to your 
Naylor account executive.

For more information on online specifications, visit www.naylor.com/clientSupport-onlineGuidelines.asp.

Buyers guide ad sizes: Width by Depth

Page peel — call for rates

75 2 75 pixels for small peel corner

500 2 500 pixels for full peel

JPG only (no animation)

Max file size 100 KB

Spotlight tile — call for rates

125 2 125 pixels

JPG, GIF, or Flash/SWF* accepted

Max file size 100 KB

Vertical banner — call for rates

120 2 240 pixels

JPG, GIF, or Flash/SWF* accepted

Max file size 100 KB

Horizontal banner — call for rates

468 2 60 pixels

JPG, GIF, or Flash/SWF* accepted

Max file size 100 KB

For advertising on NGWA.org or 
the NGWA buyers guide, contact:
Ray Goodwin
Online Project Manager
Naylor LLC
800 369.6220, ext. 4975
rgoodwin@naylor.com.
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www.waterwelljournal.com
The new online home of our trade publication,  
waterwelljournal.com has been viewed by thousands  
since its inception in late July 2011.

www.wellowner.org
The site designed by NGWA primarily for public education 
and outreach, wellowner.org is viewed on average by 13,000 
visitors monthly.

Well Log and Newszine
In addition to our Web sites, NGWA also produces two 
e-publications, each distributed twice a month to NGWA 
members. Well Log reaches water well contractors,  
manufacturers, and suppliers, while Newszine is targeted 
to scientists and engineers.

www.waterwelljournal.com ad sizes: Width by Depth

www.wellowner.org ad sizes: Width by Depth

Well Log and Newszine ad sizes: Width by Depth

Masthead placement — 468 2 60 pixels

1 month $850

1 spot available

Skyscraper placement — 125 2 469 pixels

1 month $700

1 spot available

Side placement — 125 2 125 pixels

1 month $500

5 spots available

Masthead placement — 468 2 60 pixels

1 month $850

1 spot available

Skyscraper placement — 125 2 469 pixels

1 month $700

1 spot available

Side placement — 125 2 125 pixels

1 month $500

5 spots available

Square side placement  — 130 2 130 pixels

1 month $250 per publication

5 spots available per publication

Specifications for waterwelljournal.com, wellowner.org, Well Log, and Newszine: 
ads should be sized at 100 percent of the final size in JPG format with a  
resolution of 72 dpi and a maximum file size of 100 KB. 

Ads should be e-mailed to your NGWA advertising sales representative.

Your 

ad 

here

Your ad here

Your 

ad 

here

For advertising on waterwelljournal.com, wellowner.org,  
Well Log, or Newszine, contact your NGWA sales representative 
at 800 551.7379 (614 898.7791), option 4, or ngwa@ngwa.org.

Your 
ad 

here

Your 
ad 

here
Your 
ad 

here

Your 
ad 

here
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Additional Marketing Opportunities

Special bundled package allows you to make an even bigger impact!
1.	You must belong to NGWA as a new (first-time) member, renewing member, or one extending your current  
membership to participate in this special bundled package offering.

2.	Advertise in WWJ 12 times and purchase exhibit space at the 2012 NGWA Ground Water Expo and you will receive 
a 10 percent discount on both advertising and exhibit space (ad may be any size, but must be 4-color).

3.	Contract for the above and purchase an NGWA Ground Water Expo sponsorship as well and you will receive an 
aisle banner at the Expo (a $1000 value).

4.	Contract for all of the above and purchase a banner ad on any of NGWA’s Web sites — NGWA.org, waterwell 
journal.com, or wellowner.org — and you will receive an additional month at no charge (up to an $850 value).

Contact your NGWA sales rep today for all of the details on how you can make the most of Expo!

Other exhibiting and sponsorships opportunities
Increase your visibility to your customers by becoming a sponsor/exhibitor at one or all of these 2012 NGWA events  
in addition to the Expo:

•	2012 Pacific Northwest Ground Water Exposition — February 10-11 in  Portland, Oregon

•	Emerging Issues in Groundwater Conference — February 27-28 in San Antonio, Texas

•	2012 NGWA Ground Water Summit: Innovate and Integrate — Succeeding as a Groundwater Professional  
in a Water-Short Word — May 6-10 in Garden Grove, California

•	NGWA Focus Conference on Midwestern Groundwater Issues — June 26-27 in Columbus, Ohio

•	NGWA Focus Conference on Gulf Coast Groundwater Issues — October 16-17 in Baton Rouge, Louisiana.

Call your NGWA sales rep today for a complete lineup of events and the details on how you can participate!

Customize your own marketing package! 
With a myriad of mediums from which to choose — print, online, and in person — we will be happy to work with you 
to custom tailor a marketing package to fit your needs. Give us a call today at 800 551.7379 (614 898.7791)!

Be a part of the groundwater industry’s leading event!
Exhibiting at the annual NGWA Ground Water Expo allows you to:
•	 Meet face-to-face with thousands of potential customers
•	 Network with groundwater contractors, drillers, suppliers, and consultants 

from around the world
•	 Showcase your newest products and services vital to improving attendees’ 

livelihoods
•	 Receive a free listing on the NGWA Expo Web site
•	 Have your name included in the Expo on-site program.

In addition, you can gain added exposure by:
•	 Sponsoring an event at the Expo
•	 Purchasing an ad in the Expo on-site program
•	Displaying your latest technological development  
in the New Products Showcase.

Discover.  Connec
t.  G

ROW.
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File Format
Preferred format: PDF/X-1a for Water Well Journal; PDF, 
EPS, TIFF for Ground Water Monitoring & Remediation and 
Ground Water.

The following source files are accepted with additional 
costs and are expected to follow all requirements listed 
in this document: Quark Xpress, Adobe Illustrator, Adobe 
Photoshop.

Supporting fonts: Postscript Type 1. Include all fonts
for any embedded graphics as well. DO NOT menustylize
fonts.

Supporting images: TIFF and EPS to the following 
  minimum resolution specifications:
    ●  Lineart (bitmap) images at 1000 dpi
    ●  Grayscale and color images at 300 dpi.

Higher image resolutions are acceptable as these represent 
minimum requirements, but in some cases unnecessary 
additional resolution will be discarded to maintain smaller 
file sizes.

Always review and preflight your PDF files.

Page Layout
Regardless of the format supplied, all ads must conform
to the following:
  ● � Final size must meet journal trim size and include 

1⁄8” bleed image on all four sides.
  ●  Do not include trim marks on ads.
  ●  No content is to be within 1⁄4” of trim size.
  ● � All fonts and graphics must be either embedded or 

included with the files and conform to the format  
type listed above. Images must also conform to the 
specifications above for minimum image resolution.

  ●  All color ads should be supplied as composite files.
  ● � Embedded images should not be scaled, cropped/
masked, or rotated within the page layout application, 
but instead should be manipulated in a proper image 
editing program (Photoshop) and then imported into 
the page layout program at proper size and position.

  ●  DO NOT nest EPS files within EPS files.
  ● � All lines and lineart images should be of a minimum  

1⁄2 pt. thickness at final size to reproduce effectively 
on press.

Color Management/ICC Profiles
Files supplied should NOT contain any form of color man-
agement or inclusion of ICC Profiles. Proofs, however, 
should be generated using SWOP standard color manage-
ment (dot gain) accommodations to ensure accurate 
prediction of final print quality.

Color Space
All color images and files are to be supplied in CMYK color 
space with a total area coverage (TAC) not to exceed 300% 
for the darkest area of an image. Spot colors are to be 
identified as the correct PMS number and not a custom 
color such as “PMS Dark Blue.” PMS colors will be con-
verted to process unless specified otherwise. When using 
both art and layout programs, be sure to use the same PMS 
naming in both applications (e.g., PMS 201CV and PMS 
201CVC would generate two different plates).

Trapping and Screening
Files are NOT to be trapped or prescreened. Our prepress 
department will use industry recognized trapping soft-
ware to auto-trap your files for optimum performance 
and reproduction on press and will apply the appropriate 
screening.

Proofs
All black-and-white or grayscale ads supplied require 100% 
size lasers for confirmation of ad content. All color ads 
require a SWOP compliant contract proof, which includes 
color bars, to accompany the submission. The printer will 
not go to press with a color ad unless a contract proof is 
on hand. If a contract proof is not supplied, then one will 
be made at cost to the customer and we may additionally 
send a second proof out for approval before printing.

All contract color proofs must be color managed
according to SWOP standard (www.swop.org).

Media
  ●  CD-ROM/ISO 9660.
  ●  For FTP transfer, contact your sales manager for access.
  ● � E-mail attachments of less than 2MB are acceptable if 
the file is stuffed/zipped for file integrity.

Questions
Contact your sales manager with any questions or concerns.

Digital Ad Guidelines
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General Advertising Rates
WWJ frequency rates: Number of insertions used within 
12 months from date of first insertion of contract 
determines frequency rate. 1/4-page is the minimum 
rate-holder size for earning frequency discount on 
larger space and the minimum frequency to hold rates 
in a 12-month period is 3x. Each page or fraction of a 
page counts as one insertion.

GWMR and GW frequency rates: Number of insertions 
used within 12 months from date of first insertion of 
contract determines frequency rate. 1/3-page in GWMR 
is the minimum rate-holder size for earning frequency 
discount on larger space (1/4-page in GW) and the  
minimum frequency to hold rates in a 12-month  
period is 4x. Each page or fraction of a page counts  
as one insertion.

WWJ, GWMR, and GW combined frequency rates:  
Rates exist for insertions in multiple NGWA publications 
in a 12-month period. Ask your NGWA sales representative 
for more information.

All new advertisers must prepay for first insertion.

Credit and Prepayment Policy
All customers must prepay amounts for classified ads 
and other forms of advertising for which the monthly 
total is less than $500. All display ad customers must 
complete a credit application, available upon request, 
for our files.

A word about agency remittances: Remember that the 
laws in most states make the customer, not the agent, 
ultimately responsible for payment of invoices. If your 
agent does not pay us, you will be held responsible for 
the invoice, even if you have already paid the agent. 
We will be enforcing the existing policy that requires 
our customers to make payment on invoices within  
30 days of receipt and will void any discounts earned 
by customers or agents if we have not received pay-
ment within the stated terms.

Prepayment Discount
A 5 percent discount will be offered to all advertisers 
and agencies who prepay for a full contract year with 
their first insertion. State sales tax will be added where 
required.

Agency Commission/Display Ads
15% of gross billing allowed to recognized agencies on 
space, color, bleed, and position, provided account is 
paid within 30 days from invoice date. All mechanical 
charges are noncommissionable (backup, binding, etc.).

Short Rates and Rebates
Advertisers will be short-rated if within a 12-month 
period from the date of the first insertion they do not 
use the amount of space upon which their billings 
have been based. Advertisers will be rebated if within a 
12-month period from the date of first insertion they 
have used sufficient additional space to warrant a lower 
rate than that at which they had been billed. No con-
tract is accepted for a period exceeding 12 months.

Make Good
A “make good” ad is run at no charge to the advertiser 
as the result of an error by the publisher and/or its 
printer. A “make good” ad must be used during the  
12-month contracted period and does not count 
toward frequency. Publisher must be notified in writing 
no later than 30 days after issue mails if the advertiser 
has a problem with an ad.

Publisher’s Copy Protection Clause
Advertisers and advertising agencies assume liability 
for all content (including text, representation, and  
illustrations) of advertisements printed and also 
assume responsibility for any claims arising therefrom 
made against the publisher. The publisher reserves the 
right to reject any advertising that it believes is not in 
keeping with the publication’s standards or is deemed 
as unsuitable or misleading.

Advertising Policies
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Please complete the form below and return it to NGWA via fax or mail.
Fax — 614 360.2492
Mail — Advertising Sales, NGWA, 601 Dempsey Rd., Westerville, OH 43081 USA

You can also place your request — and obtain further information — by phoning the 
NGWA sales department at 800 551.7379 (614 898.7791 outside the United States) or 
e-mailing ngwa@ngwa.org.

Once we receive your advertising insertion request, we will prepare an insertion order 
confirmation for your review and approval. Upon receipt of the signed and dated inser-
tion order confirmation, your ad space will be reserved.

WWJ Display Advertising
Display ad size ___________________________________________ ❑ B/W   ❑ Color
Issue date(s)__________________________________________________________
Special instructions if any (metallic process, cover position request, guaranteed position 
request, spread, insert, other, etc.)__________________________________________
___________________________________________________________________
___________________________________________________________________

WWJ Classified Advertising
❑ Line ad     ❑ Display ad     ❑ Add color to display ad

Advertiser/company name________________________________________________

NGWA membership # if applicable_ ________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code___________________________Country_ ______________________

Phone_________________________________ Fax___________________________

E-mail_______________________________________________________________

Ad agency for above client_ ______________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code__________________________ Country_______________________

Phone_________________________________ Fax_ __________________________

E-mail_______________________________________________________________

WWJ Ad Deadline — Issue Date
November 22— January	 April 2 — May	 July 30 — September
December 30 — February	 April 30 — June	 August 31 — October
January 31 — March	 June 1 — July	 September 28 — November
February 29 — April	 July 2 — August	 October 31 — December

2012 Advertising Insertion Request
Display Advertising

Call the NGWA sales department for details on how you can make your  
advertising dollars go even further by taking advantage of special offers 
and customized packages to meet your needs!

Black and White Rates

 1x 3x 6x 12x

Full 2490 2370 2190 2040

1/2 (island) 1945 1730 1645 1450

1/2 1600 1450 1335 1185

1/3 1300 1220 1115 995

1/4 985 950 890 775

Frequency discounts may be earned in conjunction with Ground Water 
Monitoring & Remediation and Ground Water.

Color Rates (per page or less)

4-color process per page (1/2 page or larger)   $  900

4-color process per page (1/3 page or smaller) $  575

4-color process per spread    $1550

Matched, metallic process    $  515

Standard AAAA colors (red, green, blue, yellow)     $  360

5th color    $  515

Three-color ads are charged as four-color and must be produced as four-
color separations.

Covers
Price is for space only. For color rates, see color rate charges.
	 FC	 – not sold
	 IFC	 – contracted rate + 35%
	 IBC	 – contracted rate + 30%
	 BC	 – contracted rate + 45%
Four-color only for covers.

Spreads
For detailed spread information, contact the WWJ advertising  
department at 800 551.7379 (614 898.7791).

Guaranteed Position
Any guaranteed position — contract space rate plus 15%.  
To guarantee successive pages, space rate plus 10%.

Inserts
Contact your sales representative for details on availability.

Mechanical Requirements: Width by Depth
Full-Page	 Live:	 7.1259	 2 9.8759 

	 Trim:	 8.1259	 2 10.8759 

	 Bleed:	 8.3759	 2 11.1259

Two-Page Spread	 Live:	 15.259	 2 9.8759 
	 Trim:	 16.259	 2 10.8759 
	 Bleed:	 16.59	 2 11.1259

1/2-Page Horizontal		  7.1259	 2 4.8759 
Junior Page (1/2 Island)		  4.6949	 2 7.259 
1/3-Page Vertical		  2.2639	 2 9.8759 
1/3-Page Square		  4.6949	 2 4.759

1/4-Page Vertical		  3.4759	 2 4.759

1/4-Page Horizontal		  4.6949	 2 3.59

All fractional sizes are listed as nonbleed and should include a rule around.

Classified Advertising
A great, inexpensive way to supplement your display advertising!

Rates
Undisplayed (line) ads
$8 per line (approximately 35 characters per line). Minimum charge is four  
lines. No new equipment advertising accepted in undisplayed classified. 

Display ads
$60 per column inch. Minimum size: 1 column 2 19. Maximum size: 1 column  
2 59 or 2 columns 2 49, with the exception of “help wanted” ads. 

A 12-frequency discount for a display classified is offered at a cost of  
$49 per column inch. A six-time frequency discount is offered at a cost  
of $55 per column inch. A three-time frequency discount is offered at a  
cost of $58 per column inch. 

Add a color
Add a standard color to your display classified ad for $49 per insertion.  
Most colors are available. Call for details. 

Mechanicals
Columns measure 21⁄89 wide. We can design your ad for you.

Color rotations: black, blue, red, yellow
PROGRESSIVE PROOFS OR COLOR KEY 
REQUIRED.

Digital Requirements
See page 14 for specifications.

Binding  
Saddle-stitch.

Bleed 
There is no charge for bleeds.
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Monitoring&RemediationGround Water

Color Rates (per page or less)

Standard   $  270

Matched, metallic, process $  400

4-color process per page $  850

4-color process per spread $1400

5th color    $  370

Three-color ads are charged as four-color and must be produced as four-color 
separations.

Covers
Contracts for cover ads run for four consecutive issues and 
are noncancellable.
	 FC	 – not sold
	 IFC	 – contracted rate + 35%
	 IBC	 – contracted rate + 30%
	 BC	 – contracted rate + 45%
Four-color only for covers.

Spreads
For detailed spread information, contact the GWMR 
Advertising Department at 800 551.7379 (614 898.7791).

Guaranteed Position
Any guaranteed position — contract space rate plus 15%. 
To guarantee successive pages, space rate plus 10%.

Any guaranteed position within the first 32 pages must be 
full-page, 4-color.

Inserts
Contact your sales representatives for details on availability.

Black and White Rates

GWMR 1x 4x 6x 12x

Full 2110 1600 1520 1380

2/3 1900 1450 1390 1255

1/2 1350 1045 990 900

1/3 955 755 715 655

Frequency discounts can be earned in conjunction with Water Well Journal 
and Ground Water.

Display Advertising

Mechanical Requirements: Width by Depth

Full-Page	 Live:	 79	 2 109 

	 Trim:	 8.1259	 2 10.8759 

	 Bleed:	 8.31259	 2 11.259

2/3-Page Vertical		  4.56259	 2 109

1/2-Page Horizontal		  79	 2 4.8759 

1/3-Page Square		  4.56259	 2 4.759

1/4-Page Vertical		  3.4759	 2 4.8759

All fractional sizes are listed as nonbleed and should include a rule around.

Color rotations: black, blue, red, yellow

PROGRESSIVE PROOFS OR COLOR KEY 
REQUIRED.

Digital Requirements
See page 14 for specifications.

Binding 
Perfect binding.

Bleed
There is no charge for bleeds.

Professional Services Section
Firms may advertise their professional services in this special section at 
an outstanding value — $650 for four issues!

Ads must run in four consecutive issues and no agency discounts are 
allowed. No equipment advertising is accepted in this section. Any changes 
after the approved copy is run in one issue will be charged at $50.

Mechanicals
3.5” 2 2.5”

Black and white only.

Art produced by the publication free of charge, if desired. Other accepted 
formats: digital (see page 14 for guidelines), negatives, or positives.

For an even better value, purchase a combination deal and advertise 
your service in both GWMR and GW — ONLY $1200 for 10 issues!

Please complete the form below and return it to NGWA via fax or mail.
Fax — 614 360.2492
Mail — Advertising Sales, NGWA, 601 Dempsey Rd., Westerville, OH 43081 USA

You can also place your request — and obtain further information — by phoning the 
NGWA sales department at 800 551.7379 (614 898.7791 outside the United States) or 
e-mailing ngwa@ngwa.org.

Once we receive your advertising insertion request, we will prepare an insertion order 
confirmation for your review and approval. Upon receipt of the signed and dated inser-
tion order confirmation, your ad space will be reserved.

GWMR Display Advertising
Display ad size ___________________________________________ ❑ B/W   ❑ Color
Issue date(s)__________________________________________________________
Special instructions if any (metallic process, cover position request, guaranteed position 
request, spread, insert, other, etc.)__________________________________________
___________________________________________________________________
___________________________________________________________________

GWMR Professional Services ad
❑ Line ad     ❑ Display ad     ❑ Add color to display ad

Advertiser/company name________________________________________________

NGWA membership # if applicable_ ________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code___________________________Country_ ______________________

Phone_________________________________ Fax___________________________

E-mail_______________________________________________________________

Ad agency for above client_ ______________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code__________________________ Country_______________________

Phone_________________________________ Fax_ __________________________

E-mail_______________________________________________________________

GWMR Ad Deadline — Issue Date — Mail Date
January 9 — Winter — February 15
April 9 — Spring — May 15
July 9 — Summer — August 15
October 9 — Fall — November 15

2012 Advertising  
Insertion Request

Call the NGWA sales department for details on how you can make your  
advertising dollars go even further by taking advantage of special offers 
and customized packages to meet your needs!
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Display Advertising

Please complete the form below and return it to NGWA via fax or mail.
Fax — 614 360.2492
Mail — Advertising Sales, NGWA, 601 Dempsey Rd., Westerville, OH 43081 USA

You can also place your request — and obtain further information — by phoning the 
NGWA sales department at 800 551.7379 (614 898.7791 outside the United States) or 
e-mailing ngwa@ngwa.org.

Once we receive your advertising insertion request, we will prepare an insertion order 
confirmation for your review and approval. Upon receipt of the signed and dated inser-
tion order confirmation, your ad space will be reserved.

GW Display Advertising
Display ad size ___________________________________________ ❑ B/W   ❑ Color
Issue date(s)__________________________________________________________
Special instructions if any (insert, other, etc.)__________________________________
___________________________________________________________________
___________________________________________________________________

❑ GW Professional Services ad

❑ GW Classified Employment ad 

Advertiser/company name________________________________________________

NGWA membership # if applicable_ ________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code___________________________Country_ ______________________

Phone_________________________________ Fax___________________________

E-mail_______________________________________________________________

Ad agency for above client_ ______________________________________________

Contact person________________________________________________________

Address______________________________________________________________

City_________________________________________________________________

State/Province_________________________________________________________

Zip/Postal code__________________________ Country_______________________

Phone_________________________________ Fax_ __________________________

E-mail_______________________________________________________________

GW Ad Deadline — Issue Date 
November 21— January-February	 June 1 — July-August

February 2 — March-April	 July 30 — September-October

April 2 — May-June	 September 28 — November-December

2012 Advertising Insertion Requestwaterground

Black and White Rates

GW 1x 3x 6x 12x

Full 2110 1600 1520 1380

1/2 1350 1045 990 900

1/4 955 755 715 655

Frequency discounts can be earned in conjunction with Water 
Well Journal and Ground Water Monitoring & Remediation.

Spreads
For detailed spread information, contact the GW Advertising 
Department at 800 551.7379 (614 898.7791).

Inserts
Contact your sales representative for details on availability.

Mechanical Requirements: Width by Depth
Full-Page	 Live:	 7.59	 2 109 
	 Trim:	 8.259	 2 11.259 
	 Bleed:	 8.6259	 2 11.6259

1/2-Page Horizontal		  7.59	 2 4.759 

1/4-Page Vertical		  3.59	2 4.759

All fractional sizes are listed as nonbleed and should include a rule around.

Digital Requirements
See page 14 for specifications.

Binding 
Perfect binding.

Bleed
There is no charge for bleeds.

Professional Services Section
Firms may advertise their professional services in this special section at 
an outstanding value — $650 for six issues!

Ads must run in six consecutive issues and no agency discounts are allowed. 
No equipment advertising is accepted in this section. Any changes after the 
approved copy is run in one issue will be charged at $50.

Mechanicals
3.5” 2 2.5”

Black and white only.

Art produced by the publication free of charge, if desired. Other accepted 
formats: digital (see page 14 for guidelines), negatives, or positives.

For an even better value, purchase a combination deal and advertise 
your service in both GWMR and GW — ONLY $1200 for 10 issues!

Classified Employment Advertising
Undisplayed classified advertising is also available at $12 per typeset line  
(approximately 8 words per line). You can add your company logo as well for $50.

Call the NGWA sales department for details on how you can make your 
advertising dollars go even further by taking advantage of special offers 
and customized packages to meet your needs!


